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	                                                  Role Profile




	Job Title
	Examinations Marketing Manager, S Korea

	Directorate or Region
	East Asia
	Department/Country
	Exams

	Location of post
	South Korea
	Pay Band
	G

	Reports to
	Exams Business Development Manager, S Korea
	Duration of job
	Fixed Term  1 year 

	Purpose of job:  
To create, plan, deliver and evaluate both traditional and digital marketing and communications strategies and activities for the British Council Korea’s examinations products, with focus on North America bound IELTS candidates, in line with Regional & Country plans and objectives strategies
To identify and develop business opportunities for IELTS and other exams services to grow in S Korea service area. 
To actively work towards getting partnerships with governmental organisations, universities and other private educational institutions.
To position British Council as the leading examinations services provider and the test provider in S Korea
Context and environnent: 

British Council South Korea provides people in South Korea with examinations administration services for IELTS , APTIS and other exams.  Our main role is to position the British Council as leading exams services provider in South Korea so as to make more South Koreans have the opportunity to open doors in the future with our services and products. IELTS is one of our key products Currently, we deliver more than 15,000 IELTS annually and our focus is to grow our business by utilising the opportunities  in Korea. We have recently developed a new test called APTIS, so our efforts also need to be focused on its positioning in Korea exams market. 

Accountabilities, responsibilities and main duties: 

Examinations business development and marketing: 
· To develop marketing campaigns including PR strategy for Exams, optimising communications through both traditional and non-traditional media 

· To lead on the development and production of appropriate and effective promotional materials. Monitor competitor activity. 

· To design and commission internal and external market research
· To put market monitoring and tracking processes in place and analyse business trends and statistics, opportunities, market research and customer feedback. 

· To supervise the collection and analysis of Exams customer information (including corporate ‘Scorecard’ data) to inform customer service, quality standards and business development opportunities

Relationship management and business pursuit: 
· To manage exams client relationships by sytematically reaching new clients and maintaining current relationships with universities, agents, examinating bodies, partners and suppliers 

· To ensure that dealings with all clients, examining bodies and other organisational clients are effective and receive positive feedback
Accountability for targets: 
· Targeted income and volumes are met within +/- 5% against plan.

· Market share is constantly monitored and updates/commentary provided to relevant stakeholders in order to inform local action plan and deliver the stated results in the financial plan.

· Marketing and promotion budgets are managed to ensure agreed surpluses are delivered
Leadership of and participation in effective teamworking at both country and regional level:
· Line management of up to 3 members of the examinations team
· Leverage sales / promotion / marcoms opportunities with other sections (Teaching Centre/English Language /Education,) and work closely with internal stakeholders such as the English Services Consultant in developing cross-promotional offerings 
· Collaboration with examination colleagues across the East Asia region
Key relationships: (include internal and external) 

Internally: Director English Language Services South Korea, Country Director S Korea, Examinations Business Manager, S Korea Heads of Department S Korea, East Asia Director Exams and East Asia Regional Exams team, EA Director Marketing East Asia, Head of Digital EA, Global Digital Manager
Externally: IELTS Agents, Associates & Partners, Aptis Partners, UK boards representatives (Regional or other), Suppliers, media partners
Other important features or requirements of the job 
(e.g. travel, unsocial/evening hours, restrictions on employment etc)
Periodic regional travel across East Asia. Represent British Council exams at appropriate networking and promotional events within S Korea


	Please specify any passport/visa and/or nationality requirement.
	Must be eligible to work in South Korea

	Please indicate if any security or legal checks are required 
for this role.
	Police checks, CRB checks (for UK citizen)


Person Specification

	
	Essential
	Desirable


	Assessment stage

	Behaviours


	· Creating shared purpose (more demanding) – Creating energy and clarity so that people want to work purposefully together
· Connecting with others (more demanding) - Actively appreciating the needs and concerns of myself and others
· Working Together (more demanding) - Ensuring that others benefit as well as me 
· Being Accountable (more demanding) - Putting the needs of the team or British Council ahead of my own 
· Shaping the future (Essential) – Looking for ways in which we can do things better
· Making it happen (more demanding) - Challenging myself and others to deliver and

    measure better results

	
	Short listing & Interview
Short listing & Interview
Short listing & Interview
For performance management

For performance management

For performance management

	Skills and Knowledge
	Business Management & Development
· Market analysis and business intelligence
· Managing relationships with customers, clients and stakeholders
· Business strategy
Marketing & Customer Service

· Understanding potential markets/customers

· Understanding & responding to customer needs

· Obtaining & evaluating feedback

	Communication skills 
· Understanding the purpose
· Understanding the audience

· Knowledge sharing


	Short listing 
& Interview 

	Experience
	Specialist experience and networks

Track record of success in the following:

Digital and/or traditional marketing
Experience of effective stakeholder management

Experience of development of income generating partnerships 

	
	Short listing 
& Interview

	Qualifications
	Education to degree level or above


	Marketing or Business Administration qualification
	Short listing


	Submitted by:
	Alison Ball
	Date:
	June 2013
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